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A message from the editor-in-chief
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- Sal Cincotta
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FILMMAKING
WEDDING

with Joe Switzer

How could a mobile phone provide satisfactory 
results for a wedding? This is not a joke. I’ve always 
believed it was inevitable that the day would come 
when the iPhone is taken seriously as a professional 

There is no barrier to entry for both photography and 

studio in their pocket. In this article, you will learn 

your video company today with little more than your 
iPhone. 

Apple sells about 35,000 phones an hour. Since the 
inception of the iPhone, the company has sold almost 
1 billion units, and they keep innovating with faster 
and better devices. If you’d asked people if a phone 

have believed you. Innovation isn’t about to stop 
with mobile phones, especially at Apple. 
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iPhone Wedding Filmmaking  | Joe Switzer
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We have been planning the iPhone wedding for about 12 months. Waiting for the perfect couple in the right 
location was crucial. An outdoor wedding in Colorado with superb lighting and epic backdrops sounded like the 
best opportunity. 

with a great song. The two- to three-minute music video concept is no different than what we create for all our 

we use for standard shoots. 

501 plates attached to Mefoto Sidekick 360’s plus mounts that allowed us to swivel and attach our iPhone to all 

lenses were all made by Olloclip. For two shots, we used the Olloclip macro lens. All the other shots for the video 
were captured using the iPhone lens itself and the Olloclip Telephoto + Wide-Angle lens. 

To get the most out of our iPhones, we used a $10 app called Ultrakam. It allowed us to record with more 

rarely have audio, so it was no big deal. When the bride was reading a letter, we did turn the audio back on to 

One of the coolest modes on the app was for time-lapses. It gives you options of taking a photo every second and 
up to one photo per hour. After you stop your time-lapse, it’s ready to go. It combines all the photos in a video 

But we had some problems with this app that we will discuss as I take you through the wedding day. 

We were concerned with having plenty of time on the wedding day, so we showed up hours before hair and 
makeup to get a few time-lapses. Just like on a typical wedding day, we started early to position ourselves for 

Never hesitate to ask your bride or groom to move to the good natural light. When you have conversations before 
the wedding with the couple, tell them you want their hair and makeup as close to natural light as possible. They 
trust you and want great photos and video, so they will do what they can to keep near natural light for you. Guys 

use natural light, but one thing about iPhones is that they don’t work well without plentiful light. Unfortunately 

hotel suite, where we actually had room to move. We tried using the tripod, monopod, track and Ronin-M to get 
some variety for preparations. 

and get variety. We used the Ronin-M for a few shots, but not necessarily for bride and groom iPhone prep. We 

Planning the iPhone Wedding

iPhone App

Wedding Day: Estes Park, Colorado



16
   

S
h

u
tt

er
 M

ag
az

in
e 

. A
u

g
u

st
 2

0
16

17
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

iPhone Wedding Filmmaking  | Joe Switzer
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About an hour before the wedding, two of our phones were down to almost 5 percent battery. The third iPhone 

bought some portable battery chargers. For the rest of the day, we could shoot and charge our iPhones at the same 

had only about 30 gigs per person. We hadn’t anticipated using up that much space. We didn’t even know how to 
get our video clips off the phone, back them up or delete them, but thankfully, with a few minutes to spare before 
the ceremony, we found out how to transfer the footage from the iPhones to another hard drive so we could free 

hard drive to prepare for the reception. We had time to free up only one phone because of transfer speed. 

For both the ceremony and reception, we used the Ronin-M, tripod, track and monopod. Of those tools, our 

ceremony creative shots just like we would any other wedding. 

motion. Later in the night at the reception, even recording at a normal frame rate, the app crashed a few times. 

in low-light conditions. Bring your lights. We are obsessed with the portable battery-powered, water-resistant 

with them in their wedding attire getting some epic creative video shots that we normally couldn’t get on a 
wedding day due to time constraints. 

a beautiful mountaintop for one of the best backdrops I’ve ever seen in my life. The post-wedding video shoot 

don’t offer rock-the-dress sessions, you should start. We all got to see the beauty of Colorado and bond with the 
bride and groom during moments we will cherish forever. 

when I found the last issue we were going to have to deal with. A big issue. 

Problem #1: Battery Life

Problem #2: Hard-Drive Space
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iPhone Wedding Filmmaking  | Joe Switzer
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footage had a dropped frame in addition to these random inconsistent frames. I reached out to the app company 
for solutions. No response. No solution. Do we go home and cry to our mommy? Was the entire iPhone wedding 
video shoot ruined? No.

It would’ve been easy to give up and call this a failure. As catastrophic as it was to see the footage with the 
unacceptable frame rates, we are not the kind of people to throw in the towel. We believe there is always a way 
to make anything work. 

recorded at about 16 fps. This is noticeable to the professional, but with the music and timing of the editing cuts, 

Problem #3: Inconsistent Frame Rate Recording

The Edit
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iPhone Wedding Filmmaking  | Joe Switzer

 

Joe Switzer founded the international award-winning photo-cinema business Switzerfilm. His 
team is made up of four young creative minds striving to take the world of wedding cinema 
and photography to the next level. The team travels the world for inspiration, going anywhere 
and everywhere to top their latest work. Joe finds joy in teaching all over the world and helping 
up-and-coming “ographers” lay the groundwork for a solid future. Over the past 10 years, he has 
counted the majority of his clients as lifelong friends.

switzerfilm.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

wedding with the iPhone made me appreciate what we have. 

Im
a

g
e

 ©
  J

o
e 

S
w

it
ze

r





STYLE
with Sal Cincotta

   
Im

a
g

e
 ©

 S
al

va
to

re
 C

in
co

tt
a 

P
h

o
to

g
ra

p
hy

HOW I USE
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How I Use Light to Shape My Style | Sal Cincotta
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There is no substitute for speed.

Practice new techniques.Lighting offers probably one of the easiest ways for you to stand out from your competitors, mostly because of 
the endless ways it can be used and the seemingly complex nature of understanding how to both shape and control 
light.
 
I learned early in my career that all light is not created equally. You have to control the light. Merely turning on 

professional, I am still a student of light. Where I was once intimidated by it, I am now fascinated by what you 
can do with it.
 

 
In a world where “everyone is a photographer,” how in the world do you stand out? If you have been following my 

anything other than natural light. They don’t understand power, shaping, balance, etc. This is a perfect opportunity 

 
This leads me to my point: How do I use light to shape my style?

seconds.
 

minutes to get all the creative shots.
 
That speed, no matter what your niche is, comes with practice. I have learned over the years, through lots of 

the box or get used in production until I have read the entire manual and had at least one chance to get out there 
and practice with it. This simple best practice allows me to get comfortable with a new piece of equipment and 

my new gear.

There are a million ways to light something. That is part of the beauty of what we do. Lighting is its own art. 
This is what has made me a student of light. I am always trying new techniques. It can be something I see in my 
mind, something I saw a commercial photographer do or something I saw in a Hollywood movie.
 

am practicing and gaining a better understanding of light.
 

image. That’s not the point here. The point when I am practicing is to learn about the light. I usually don’t have 

usually irrelevant.
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How I Use Light to Shape My Style | Sal Cincotta
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To modify or not? The right tool for the job.

need to practice. I will admit, this becomes a little tough without spending money on equipment. This is what trade 
shows are for. Visit any of the lighting booths at a trade show for demonstrations of light shaping tools.
 

 

to ease of use, there is nothing better. It gives you ultimate portability.
 

their grids for more control.
 
Something else to consider for any light source are grids, gels and snoots. These are things I have in my bag of 
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Go for the dramatic.

exactly what I want.
 

 

create impactful images my clients love.
 

and techniques, and see what happens. You’ve heard of the “happy accident”? Well, sometimes that accident 

Sal Cincotta is an international award-winning photographer, educator, author and the publisher 
of Shutter Magazine. Sal’s success is directly tied to the education he received in business school. 
He graduated from Binghamton University, a Top 20 business school, and has worked for Fortune 
50 companies like Procter & Gamble and Microsoft. After spending 10 years in corporate America, 
Sal left to pursue a career in photography and has never looked back.

salcincotta.com   
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         “When it comes to 
                standing  out, 

     Xpozer 
                    is my X-Factor.”

Quality. Service. Innovation.
We’re here for you!

Bay Photo’s Xpozer features a revolutionary mounting system that hides behind a striking Vivid 

Satin print. Lightweight, highly portable, and easy to assemble, Xpozer is perfect for transporting to 

industry events or shipping to clients. Easy to hang, Xpozer fl oats away from the wall for a modern 

gallery look. Reskin your Xpozer frame in just minutes without breaking the bank by ordering an 

Xchange print at any time.

A Stunning, Interchangeable Wall Display at an Incredible Price

- Sal Cincotta

Xpozer

Learn more at bayphoto.com/xpozer

Get 25% off  your fi rst order with Bay Photo Lab! 
For instructions on how to redeem this special off er, create a free 

account at bayphoto.com.

25%
OFF

Your First Order

  
  

It’s a Frame Changer!

 SAL CINCOTTA
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How I Planned the Shot | Alissa Zimmerman
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HOW I
PLANNED
THE SHOT
5 TIPS FOR FINDING & BOOKING MODELS

with Alissa Zimmerman

5 TIPS FOR FINDING & BOOKING MODELS
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How I Planned the Shot | Alissa Zimmerman

 

 

 

 
Hey, sorry to bother you, but I am a professional photographer and am planning a photo shoot for my portfolio. 
You have a great look and I would love to have you model for me. Is this something you’d be interested in?

 

any images Sal edits
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Ask a friend, family member, employee or even a complete stranger.

 

 

 
Hey guys! Hope you’ve been well! We are putting together a stylized shoot for our portfolio next week, and 
would love to have you model for us if you’re available and interested. We got some amazing images from 
your [engagement session/senior session/wedding], really enjoyed working with you and think you would be 

over all the details!
 

Reach out to previous clients you enjoyed working with.
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Friends of mine and a real-life engaged couple. We found the male model at a shopping mall in Illinois. All images shown above are past clients used for various portfolio projects throughout the year.
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How I Planned the Shot | Alissa Zimmerman
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forward to hearing from you!
 

 

 

other to alissa@cincottaemail.com, and I will respond with exact details for the shoot. Please feel free to share 
this post! Thank you!

Look to social media platforms for models with a little more experience.
 
 

Two images above are of a model hired via Instagram. Two images above are of models hired via Facebook.
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How I Planned the Shot | Alissa Zimmerman

Maximize resources with Model Mayhem—the correct way. 
 

 

 

 
Hi, we will be in Tokyo, Japan, next week and are planning a few photo shoots for our portfolio in and around 
Tokyo. I am looking to book a Japanese female model on July 19, 21 and 22. This is a paid shoot. We will 
need the model available from 1 p.m. – 7 p.m. Please let me know if you would like to work together and your 
availability ASAP so I can plan accordingly. Thank you!
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How I Planned the Shot | Alissa Zimmerman

Hire your models through an agency.
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All models above were hired through a professional agency.
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How I Planned the Shot | Alissa Zimmerman

 

author and editor-in-chief of the photography education magazine . We have our three-year anniversary 

revolve around a stunning headshot, and we would love to work with one of your girls. 
 

 

as well as printed versions of the magazine (however many you want!).
 

hearing back from you. Thank you!
 

Alissa Zimmerman graduated with a degree in television production and has been a part of the Salvatore 
Cincotta team since 2011. Today she is behind the camera regularly as Sal’s second shooter and as 
the executive producer and camera operator for Salvatore Cincotta Films, Behind the Shutter and Sal 
Cincotta’s School of Photography. Alissa is the creative director for Shutter Magazine and serves as Sal’s 
right hand, managing daily operations within the family of Salvatore Cincotta brands.

salcincotta.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Product Review | Denny 

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Not all backdrops are created equal. If you are looking for quality, Denny has been a market leader for 
quite some time. They understand the needs of the photographer and they understand quality. 

On a recent shoot, I needed a white backdrop. We can use white paper, white cloth or, in this case, a white 
matte vinyl from Denny. In the past, I have used the cloth and the paper, and both were a nightmare to 
work with—glare, ripping, dirt, stains and a host of other issues. This time around, I decided to talk to the 
folks over at Denny, and the Matte Vinyl was the right tool for the job. I also wanted something that would 
stand the test of time. Needless to say, the Denny White Vinyl background was a winner. 

The quality of this backdrop is something you have to see and feel to believe. It’s incredibly well built and 
will stand up to the wear and tear of portrait work. Best of all, vinyl is easily cleaned. 

Check out the details. 

· Low maintenance (easily cleaned)
· 14oz Matte Vinyl (antiglare)
· Heavy-duty
· Can be adapted to mount on roller system or standard backdrop support system

Want to save big? Save 50% on this vinyl backdrop if you order by August 31. Use code “cincotta816.”

Why Denny backdrops?
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For more information, visit dennymfg.comwith

product
review
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Creating the Super-Soft Portrait | Michael Corsentino

I love soft lighting, but I don’t use it very often, so I was looking forward to creating these images and having a 

Vanity Fair
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Creating the Super-Soft Portrait | Michael Corsentino

THE GEAR

Im
a

g
e

 ©
  M

ic
h

ae
l C

o
rs

en
ti

n
o



58
   

S
h

u
tt

er
 M

ag
az

in
e 

. A
u

g
u

st
 2

0
16

59
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Creating the Super-Soft Portrait | Michael Corsentino
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Creating the Super-Soft Portrait | Michael Corsentino
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Creating the Super-Soft Portrait | Michael Corsentino

between the shadows and highlights, and creates 

facing in and to the back instead of out toward your 

Michael Corsentino is an Orlando, Florida-based editorial fashion and portrait photographer. In 
addition to his busy shooting schedule, Michael is a passionate educator, teaching workshops 
domestically and internationally. He is an author of two books, writes a monthly lighting column 
for Shutter Magazine and is a regular contributor to Photoshop User magazine and JointheBreed.
com.

corsentinophotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

©Tristan Shu

Living Light Kit 

$999
—  Quadra Hybrid Pack Kit 

with Lead-Gel Battery 
—  Hybrid Standard Head
—  Quadra Head Cable 
—  Lithium Charger 
—  Sync Cable
—  Skyport Speed Transmitter

The Living Light Kit includes a Quadra Lead Battery for 
fast recycle times plus a free Skyport Speed Transmitter 
for wireless triggering and remote options with the built-in 
Skyport receiver, making it the perfect (and perfectly 
priced) option for those “Living light” while out and about.

C’mon…you know you want one of these 
weather-rugged and totally portable powerhouses.

914 347 3300 • Distributed by MAC Group

elinchromus.com

+

SOFT LIGHT, GET YOUR SOFT LIGHT!
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3 Next-Level Tricks for Off-Camera Flash | Vanessa Joy
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with Vanessa Joy

THREE

TRICKS FOR OFF-CAMERA FLASH

For the lighting issue, I’m excited to talk about a few new tricks—and, quite frankly, 
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ton of time to set up, if any at all, and the last thing I want is my bride and groom standing around while I futz 

These images were taken on a cloudy day, and, as much as we like to say that means we’re shooting under a 

ONE-LIGHT MAGIC
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Camera: Canon EOS-1D X
Lens: 85 1.2 @ 4.5
ISO: 100
Shutter: 1/250

Camera: Canon EOS-1D X
Lens: 85mm 1.2 @ 2.5
ISO: 100
Shutter: 1/1000
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3 Next-Level Tricks for Off-Camera Flash | Vanessa Joy
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Camera: Canon EOS-1D X
Lens: 85 1.2 @4.5
ISO: 160
Shutter: 1/800

Camera: Canon EOS-1D X
Lens: 135mm 2.0 @ 5.6
ISO: 640
Shutter: 1/250
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3 Next-Level Tricks for Off-Camera Flash | Vanessa Joy
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cool down the image overall so the building lights wouldn’t appear drastically orange and the night sky would 

is to just pop a grid on in a dark area, turn on the modeling light on your strobe and see the light change as you 

go terribly wrong if you overcompensate for 

by mistakenly putting the dark blue gel on my 

Lightrooming/Photoshopping that was going 

Additionally, you can make use of all the other 
gels in that pretty little gel pack and create any 

for weddings, but for fashion and portraits, it’s 

backgrounds and create a fun rimlight around 

COLOR ME PRETTY

CONTROL YOUR LIGHT

Camera: Canon EOS-1D X
Lens: 24mm 1.4 @ 3.5
ISO: 2500
Shutter: 1/30
Lights: 2 Profoto B1’s

Camera: Canon EOS-1D X
Lens: 85mm 1.2 @ f/2
ISO: 1000
Shutter: 1/160
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3 Next-Level Tricks for Off-Camera Flash | Vanessa Joy

Vanessa Joy has been a professional wedding photographer in New Jersey since 2002, and an 
influencer in the photographic community for years. Since starting VanessaJoy.com in 2008, 
she has taught photographers around the globe at almost every major platform in the industry 
(LearnPhotoVideo.com). Vanessa has been recognized for her talent and business sense at the 
renowned industry events CreativeLIVE, Clickin’ Moms, WPPI and ShutterFest. Her peers love 
her informative, open-book style of teaching.

vanessajoy.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Nothing can compare to the brilliance of your gorgeous images infused into 
metal. Colors dance, details pop, and your images virtually sing. A wide variety 
of size options mean  our metal prints are the perfect accessory for every space. 
Experience the lasting beauty of metal prints.

Promo Code: PXASHMET49
Offer Expires 9/1/16

www.adoramapix.com    888-216-6400

Size

8X8 $27.00

8X10 $29.00

10X10 $35.00

10X20 $49.00

11X14 $45.00

12X12 $42.00

16X20 $74.00

16X24 $89.00

20X20 $94.00

20X24 $99.00

24X36 $195.00

Prices are subject to change

Brilliance in every corner.
16X24
ONLY $49
PLUS FREE SHIPPING

METAL PRINTS
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Product Review | Profoto

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

When it comes to making a great image, lighting is key to our success. Keep in mind, not all light is 
created equally. Things like quality, duration, color, construction and portability all play a vital role in the 
final product. Profoto made a huge splash in our industry with the incredibly powerful B1, with 500 watts 
of power in a portable unit. 

Today, we are looking at the B2. Call it the little brother of the B1, putting out 250 watts of portable power. 
It’s built with the same Profoto-quality construction we have all come to know and love, and is something 
in my toolbox that I often use and one I recommend adding to your kit. Speedlites can’t compete with the 
power and recycle times of this bad boy.

Check out some of the benefits. 

 1. On or off-camera flash: The B2 head is small and light enough to be put on a bracket on your 
camera. Or put it on a monopod or stand. The choice is yours. Both solutions have their advantages 
but are equally convenient.

 2. The B2 offers full TTL operation with both Canon and Nikon cameras. 

 3. The B2 is designed to help you to add a little or a lot of extra light wherever it is needed. The entire 
B2 kit fits in a bag no larger than your average shoulder bag. 

 4. At full power, the B2 recharges in 1.35 seconds. At lower power settings, it produces up to 20 
flashes per second, eliminating the risk of missing that perfect shot waiting for the flash. Also note that 
the B2 has High-Speed Sync (HSS) functionality, giving you full control of available light.

 5. The built-in reflector creates a wide and even light spread that is beautiful on its own. But that is 
only the start. There more than 150 tools to choose from. 

Why the Profoto B2?
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5 Uses of Ringlights | Melanie Anderson

with Melanie Anderson
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5 Uses of Ringlights | Melanie Anderson

The ringlight I used for this article is an 18-inch constant with a gooseneck. The gooseneck is vital to the 
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5 Uses of Ringlights | Melanie Anderson
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5 Uses of Ringlights | Melanie Anderson
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5 Uses of Ringlights | Melanie Anderson

Typical Settings:
F4
1/160
200–500 ISO
4350K

Equipment:
Nikon D4
24–70mm 2.8
85mm 1.4
Ringlights
Ringlight diffuser
Paul C. Buff portable power

Action Plans:
Register for ShutterFest 2017.
Network with a local hair salon.
Subscribe to Anderson Photographs’ 
YouTube channel.
Create a business headshot 
promotion.

Melanie Anderson is an award-winning photographer and wife to her husband of 20 years, Bill, 
and a mother to their four children, Sarah, Emily, Kayla and Billy. Anderson Photographs is located 
in the Arts & Entertainment District of downtown Hagerstown, Maryland. Melanie is a Certified 
Professional Photographer who received her Photographic Craftsman degree in February 2015. 
Melanie is passionate about one-on-one mentoring and works diligently to provide educational 
resources and workshops to fellow photographers through Anderson Education. Learn more at 
AndersonPhotographs.com.

andersonphotographs.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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UNDERSTANDING
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Understanding Lighting Patterns | Craig LaMere

War and Peace

 

When to Use:

General Setup Directions:

SPLIT LIGHT
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Understanding Lighting Patterns | Craig LaMere

When to Use: 

General Setup Directions:

When to Use:

General Setup Directions:

REMBRANDT

LOOP
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When to Use:

General Setup Directions:

BUTTERFLY

When to Use:

General Setup Directions:

When to Use:

General Setup Directions:

SHORT

BROAD



9
6
   

S
h

u
tt

er
 M

ag
az

in
e 

. A
u

g
u

st
 2

0
16

97
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Understanding Lighting Patterns | Craig LaMere
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When to Use:

General Setup Directions:

RIM

When to Use:

General Setup Directions:

HAIR OR SEPARATOR
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Understanding Lighting Patterns | Craig LaMere

Craig LaMere is an award-winning professional portrait photographer from Pocatello, Idaho. 
As well as running his full-time studio in Idaho, Craig is an international educator and speaker 
specializing in lighting and posing. He has two dogs named Logan and Steve and two cats 
named Emit and Martin.
mozstudios.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Looking for a large and portable beauty dish? Well, Wescott nailed it! Their Rapid Box Beauty Dish is 
portable, extremely well built and comes with a speedring for some of your favorite light sources. 

In true Westcott Rapid Box fashion, these are well built and portable. What stands out to me with this 
beauty dish is the ease of use. From packed to assembled and on a light in less than 10 seconds, it makes 
working in the field and traveling extremely easy. We have enough challenges during the day; sitting there 
assembling light modifiers when I don’t need to is one less thing for me to do. 

The quality of light is everything you have come to expect from Westcott. With this beauty dish, the light 
is soft and clean. 

Features:

· Collapsible and travel friendly.
· Directs soft, clean pattern of light when paired with a strobe or monolight.
· Constructed of solid aluminum umbrella-inspired framework, making it simple, quick and compact. 
· Unlike traditional beauty dishes, the Rapid Box breaks down instantly into a sleek carry case for 
travel and storage. 
· This design maximizes durability, minimizes weight and eliminates the need for separate support 
rods. 
· Features a built-in speedring available for Balcar, Bowens, Elinchrom, Photogenic and Profoto 
mounting options. 
· The 16 aluminum rods make the dish completely round, unlike similar models on the market that are 
actually just small octaboxes (due to eight rods).

Why Westcott?
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THE INDUSTRY’S LEADING PHOTOGRAPHY MAGAZINE
Starting at $49 per year + exclusive member benefits

Sign up today at behindtheshutter.com/shutter-magazine
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Choosing Portable Light Modifiers | Michael Anthony
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We hear the saying all the time: Light is light. But not all light is created equal. The secret to natural and beautiful 

1. The larger the light source in relation to the subject, the softer the light.

to the surface of the ring. 

2. The closer the light source is to the subject, the quicker the fall-off of the light.

3. The color of light varies in different circumstances.
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HOW TO CHOOSE THE RIGHT MODIFIER
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1. Walls

 

THE BEST MODIFIERS FOR PORTABLE FLASH
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2. Softboxes/Umbrellas/Collapsible Reflectors

underneath their chin.

3. Grids
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4. Gels

and strobes. They are a necessity for creating light 
that is natural and matches the ambient light in 
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sunlight in your scene, match the color of your light to that of the sun. 

HOW TO CHOOSE THE BEST MODIFIERS FOR A GIVEN SITUATION
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Shutter

me on this. 

Michael Anthony is the owner of Michael Anthony Studios, a wedding photography studio 
based in Los Angeles. He has won multiple awards in international image competition for his 
creative use of light, storytelling and environmental portraiture. The five-member team at 
Michael Anthony Studios photographs around 60 weddings and over 200 portrait sessions 
a year.

michaelanthonyphotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Outdoor Newborns | Blair Phillips

with Blair Phillips
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Creating Sustainable Growth With Studio Lighting | Blair Phillips

Photography has continued to become more diluted over the past several years. Fewer people are hanging wall 
portraits. Even fewer get images printed any longer. Point-and-shoot cameras are rarely seen anymore in public. 
Nearly everyone reaches for their cell phone to capture anything picture-worthy. The public can take a decent 

Many no longer see the value in hiring a professional. It is almost our job to educate people on the components 
that make a great photograph. One of the most important components is versatile lighting. Lighting is the one 
component that will keep your phone ringing. Anyone can take a picture, but not everyone can produce a vast 
array of beautiful lighting. 

placing that light in front of my subject, I placed it directly to the side of my subject. I was much more excited 

reason, I began to develop my style around a highlight side to shadow side of the face. If I ever need to evoke 
emotion in an image, this is my go-to setup. A guaranteed way to sell portraits is to get emotions involved.

The thought of where and how to arrange your lighting can become a little overwhelming. The biggest reason 
is that we have a tendency to overthink things. Think of lighting just like you would if you were baking a cake. 
Lighting is no more than a recipe. Think of each light as an ingredient. For example, one part main light, three 

automatically raises your bar is getting out and practicing. 

There are tons of companies catering to photographers. Most photographers who have been in business for 

nothing wrong with this, they may need to break old habits. Changing from a rectangular softbox to an octobox 

you do things a little differently, you get different results. Most softboxes have two layers of diffusion. I often use 
things in ways they were not intended. I sometimes take the outer diffusion panel off of my softbox. This gives 
me way more specular highlights in the eyes when shooting outdoors. I also enjoy the look I get from spending 
an afternoon experimenting with shoot-through umbrellas. Instead of shooting through them, I spin it around and 
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to make my job easier. Have you ever tried to put a 48-inch softbox in your vehicle without breaking it down? If 

and very little effort to break them down. They basically break down just like an umbrella. For this reason, it is 

one thing that will make things easier, it is well worth it. It is so important to not get so comfortable with your 

It is up to professional photographers to band together in order to protect and keep this wonderful industry alive. 

What you did last year will certainly lose some effectiveness in the coming years. 

Lighting patterns are a must for any good photographer to know and understand. There are six main patterns. 

• Split lighting
• Loop lighting creates a small shadow of the subject’s nose on the cheeks. 
• Rembrandt lighting creates a triangle of light on the cheek. 
• 
• Broad lighting is used when you want a client’s face to appear to be a little wider. Bringing your lighting 
source into the side of the face that is closest to your camera also makes any wrinkles less noticeable.
• Short lighting is achieved by bringing your light source into the side of the face that is farthest from the 
camera. This is well suited for making faces appear to be slimmer.

Try your best to learn and use all of these lighting patterns. They’re always a great place to start with a client 
should you ever experience a creative block. Once you understand these lighting patterns, you can begin to mix 
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Lighting is and will continue to be one of the most important factors in keeping people interested in coming 
in for a session. I know we all get used to doing the same old things, but push yourself to try several different 

scenarios you provide. It will validate you and your skill level. Most importantly, it will help justify your pricing. 

coming from, and you will begin to see things in a different way. 

Blair Phillips launched his business nearly 10 years ago in a small town. Since then, Blair Phillips 
Photography has become a beloved household name to its many fans and clients. Each year, 
Blair photographs up to 30 weddings and over 600 high school senior, newborn and family 
studio sessions. He has educated photographers all over the United States at events by WPPI, 
WPPI U, Imaging USA, SYNC Seniors and various state PPA groups.

blairphillipsphotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

   
Im

a
g

e
 ©

  B
la

ir
 P

h
ill

ip
s

www.adoramapix.com    888-216-6400

Daniella Ciuffa

A shining moment...
Daniella Ciuffa knows that there is magic in the quiet moments in each wedding.  A perfect
marriage of composition, vision, art, and elegance defines Ms. Ciuffa’s stunning work. The ideal 
union of technology and artistry characterizes AdoramaPix’s role in this splendid relationship.

AdoramaPix Ambassadors are envoys of what makes the art of photography special and what 
keeps us constantly striving for perfection.

See more about all of our AdoramaPix Ambassadors at adoramapix.com/ambassador

“My images shine on 
AdoramaPix metal. It is the 

perfect marriage between 
my artistry and the look of 

modern home decor for 
my clients.”

- Daniella Ciuffa
  Adoramapix 
Ambassador



THE ONLY HANDS-ON PHOTOGRAPHY CONFERENCE
ST. LOUIS MO. | APRIL 18-19 2017 | EXTREME APRIL 20

GET YOUR TICKETS NOW
SHUTTERFEST.COM/REGISTER

(REG $249)
2 DAYS. HANDS-ON. $99.
SHOOT. LEARN. PARTY.
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Songfreedom was created to bring the best 
music to creatives for a price that makes 
sense. With a library specially curated by 
an unparalleled team of Music Supervisors, 
Songfreedom brings exactly what you need 
for your next video.

Featuring music by popular Mainstream 
artists and incredible Indie artists, this library 
has multiple selections for your every musical 
need.

www.songfreedom.com

Xpozer is a lightweight, portable, stunning 
large wall display at an incredible price.  

With with an integrated frame that hides 
behind the vivid satin print, Xpozer floats 
away from the wall for a modern gallery look.  
As added value, you can redesign short-term 
displays or long-term installations without 
breaking the bank by reskinning your Xpozer 
frame with an Xchange print in just minutes. 

www.bayphoto.com/xpozer

Enception delivers couture gowns right to 
your door, making stylish and artistic shoots 
easy, accessible and affordable. 

As an Enception client, you gain access to a 
unique collection of gowns that range from 
bridal to the hottest trends in high fashion. 
You can rent each piece individually, or 
become a Pro member and get 10 - 5 day 
rentals each year.

www.enceptionrentals.com

The SoHo Collection by Signature Collection 
Albums offers a more intimate, distinguished 
fine art album for your clients. 

This fine art album features heavy Canson 
watercolor paper with hand torn deckled 
edges, hand sewn stitching, genuine rustic 
leather, and unique closures. Completely 
customizable, this album is handcrafted with 
the finest archival binding materials for a 
ruggedly handsome look and feel. 

www.scalbums.com/soho-collection
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lightING 
with Dustin LuLucacass

LET THERE BE LIGHT:
CREATE YOUR OWN

IN PHOTOSHOP
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Photographers are constantly battling with light to capture an epic moment, especially when the sun is hiding 
behind clouds or is out of the frame, causing distracting glares across the client’s face. It can be a nuisance, but 
Photoshop can help create an epic scene, no matter where the sun is. 

In this article, I demonstrate how to add light rays in an image to give you a more dramatic look that leaves your 
clients in awe. You may not be a fan of post-process lighting, but if the light happened naturally, you would take 
it in an instant. So who cares how you do it? Let’s look at some techniques for creating light rays and using 

Once you have processed the color correction and made some local adjustments, you are ready to set up your 
plan of attack for this new light. Remember that we need to use the direction of the natural light for this effect. It 
looks like it’s coming from the left-hand columns. This is important for creating a photorealistic effect. 

Create a new layer and name it Light Rays. Make sure you have the foreground color selected as white and the 
background as black. With the Light Rays layer selected, navigate to your top menu bar and click Filter < Render 

adjustments, just click the OK button. So far we have a patchy black-and-white layer that we need to create our 
directional light rays. (3)

We now need to add a blurring effect to 
this layer. Let’s use the radial blur tool. 
In the menu bar, select Filter < Blur < 
Radial Blur and change the settings 
accordingly. A good middle ground 
setting is 80 to 90. The blur method is 
key because it replicates the linear effect 
we want with light rays. Change this 
to Zoom, and the Blur Center preview 
changes accordingly. For quality, choose 
Best. We are now ready to examine our 
light source direction. (4) Since the 
lighting is coming from the left in the 
image, we can click in the center of the 
preview and drag the center radiating 
lines to the upper left corner. This gets 
us close to our ideal direction of light. 
(5) After clicking OK, we need to adjust 
the layer effects. (6)

and lessening the effect in others. (8) That was pretty simple, and we could make an action for this for increased 

keeping the Radial Blur dialog box toggled on. (9) This allows all the steps leading up to the radial Blur to 
automate. You can change the direction of light, click OK, and the remainder applies. 

BASIC LIGHT RAYS

1

2

3

4 5

6

7

8

9
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Create Your Own Lighting in Photoshop | Dustin Lucas

this more dialed-in artistic approach. 

I want to brush the light rays into the image. I will paint multiple dots in the image where the light rays need to 

Select your brush tool and open the brush settings panel. Currently we have single brush strokes set up with a 

where you want the light rays to be. (13)

LEADING LINES WITH LIGHT RAYS

10

13

14

15a 15b

11 12
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Create Your Own Lighting in Photoshop | Dustin Lucas

can sharpen the light rays by selecting the layer and navigating to Filter < Sharpen < UnSharpen Mask. Set the 

let’s get some of our dark tones back. Make a Levels adjustment layer and drag the left slider toward the edge of 
the histogram. (19) This effect can be added by duplicating the levels layer, or lessened by dropping opacity. Be 
aware that darkening effect is applied to the entire image, so mask out the areas the light ray does not affect. (20)

16

17

FINE-TUNE YOUR LIGHTING

18 19

20
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Create Your Own Lighting in Photoshop | Dustin Lucas

To create your own light rays, adjust brush opacity when painting. You may also adjust the scattering amount and 
build up your light rays rather than make a single one for the entire image. As you see, I should separate the light 
rays with the columns. (21ab) Lowering the radial blur amount helps, along with hardening your brush edges.

21a

21b
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Create Your Own Lighting in Photoshop | Dustin Lucas

more dramatic. We could also turn on the two circular lamps to complement the light rays. Turning on the lights 
is very popular as well. I recommend you adjust the settings I have used, and play around with these tools. 

Although this look is not for everyone, make it your own. That’s the point, after all. If you do try this out on your 
next edit, always follow the natural light direction and work on separate layers. 

Dustin Lucas is a full-time photographer and educator focused on the wedding industry and 
the academic world. After achieving his master of fine arts degree, a career opportunity opened 
once he began working with Evolve Edits. Through teaching photography classes and writing 
about photography, Dustin continues to expand his influence on art and business throughout 
the industry.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

evolveedits.com

Focal length: 85mm
Exposure: F/2.2  

1/60sec

www.tamron-usa.com

The Power of Great Portraits  
is in Your Hands

Make a closer connection with your subject. 
Introducing the Tamron SP 85mm F/1.8 lens 
with Vibration Compensation.

SP 85mm F/1.8 Di VC USD (Model F016)
For Canon, Nikon and Sony* mounts

Di: For APS-C format and full-frame DSLR cameras
* Sony mount model without VC

FINAL RESULTS
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GRIDS, BARN DOORS AND FLAGS.
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MOVE YOUR CAMERA. MOVE YOUR LIGHTS. MOVE YOUR SUBJECT.4
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EXPERIMENT.

PRACTICE.
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Matt Meiers is a bodyscape and portrait photographer who loves to use lighting to highlight 
people’s features and beauty in ways they’ve never seen before. He currently resides in Lewes, 
Delaware, and has an affinity for creating uniquely ridiculous hashtags.

mattmeiers.com
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Introducing the Leica DG Summilux 12mm F1.4, 

the newest member of the LUMIX Leica Lens 

family for Micro Four Thirds.  

Available now at panasonic.com
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Super-Simple Lighting Setups | Jeff Rojas
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accentuating her beautiful braid.

HIGH-KEY
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Jeff Rojas is an American Photographer and author based in New York City. His primary body of 
work includes portrait and fashion photography that has been published in both Elle and Esquire. 
Jeff also frequents as a photography instructor. His teaching experience includes platforms like 
CreativeLive, WPPI, the Photo Plus Expo, Imaging USA and APA.

sajorffej.com
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GOT MORE QUESTIONS?
Every month we will have a call for questions on our Facebook page 

and Sal will answer them with real-world advice.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

WITH

Q A+
+ Explaining versatile lighting setups for weddings and events.

+ Creating a signature lighting style on a budget.

+ How to create cinematic-style lighting on location.

+ Tips for using CTO gels to color balance light.

+ Choosing the best lighting system for your studio investment.

+ Getting great light in difficult-to-reach locations.

+ How to use complex lighting setups during wedding receptions.
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Inspiration can come when you least expect 

it. As photographers, we are visual artists. We 

 express ourselves through our camera and 

the images we create. Inspirations represents 

a  sampling of our industry and the vision of 

 professional photographers from around the 

world. Congratulations to all our featured artists. 

Be inspired and create something that is you.

Sal Cincotta, Editor-in-chief
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Phillip Blume is an international award-winning photographer and, with his wife, Eileen, cofounder 
of Blume Photography Studios and ComeUnity Workshops. In addition to photographing 
weddings and portraits worldwide, the Blumes focus their efforts on personal projects to help 
those suffering extreme poverty. As educators, the two have appeared on CreativeLIVE, and 
speak to thousands of photographers every year. They live with their children in rural Georgia. 

blumephotography.com
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We all know what people refer to when they describe something as being “classic.” Just to make sure 
we’re all on the same page, the dictionary defines it as being “judged over a period of time to be of the 
highest quality and outstanding of its kind.”

Recently I was at a classic car show. One of the most stunning cars was a 1937 Packard painted a 
beautiful candy-apple red. The owner spent seven years building it from parts he acquired from three 
different vehicles. 

At the other end of the spectrum were several brand-new Corvettes. They were stunning, and their 
owners exhibited the same level of pride in the quality and workmanship as the Packard owner.

Classics never die. They resist the pressure of fads, trends and marketing, and they never get knocked 
off their pedestal. I thought it would be fun this month to talk about classics from a photography and 
business perspective.

Let’s see how many of these you have in your stash.

Can you light and pose a traditional bridal portrait? 

It’s one of the strongest classics in professional photography. It’s what Justin and Mary Marantz refer 
to as “shooting for the silver frame.” At every wedding they photograph, they always look for that one 
image that’s so stunning it’s going in the silver frame on the mantle.

Do your subjects feel you’ve captured who they are in a portrait? 

There’s that old expression about the eyes being the gateway to the soul. A classic portrait captures the 
essence of the subject. Classic posing plays a serious role in adding a level of flattering beauty to the 
image.

Can you do a solid headshot? 

It’s a component of consistent bread-and-butter business. Every businessperson needs a good headshot, 
but can you meet a client’s expectations? Do you understand lighting, posing and composition?

Can you tell the story of an entire event with your pictures? 

Obviously, this is about storytelling, which is especially effective in wedding coverage. But even a day-
in-the-life session with a child needs a mix of images to tell the story. So, do you have an outline of how 
you want to tell the story in your head as you’re covering an event?

How are your panning skills? 

It might not seem like a classic, but to me, it’s a skill set that’s a necessity, especially when 
photographing kids. It’s not used often, but being able to drag the shutter and pan a child on a bike for 
the first time is a classic.

Let’s switch to classic skill sets. 

If there weren’t a “P” on the dial, could you 
shoot manually and know what you were 
doing? 

You might be laughing, but being able to play with 
depth of field and create stunning images that leave 
people staring at your work is a classic quality to have.

Do you understand lighting? 

Short light, broad light, split light, butterfly light, 
modified loop light are all techniques the great portrait 
artists used to teach. They’re not only classics in 
themselves, but also important ingredients in creating 
classic portraits.

What are you doing to build your reputation 
in the community? 

Seriously, what good is working to create great images 
if nobody knows who you are? Publicity, community 
involvement, relationship building are all part of 
making yourself a classic in business.

How are your listening skills? 

The number-one challenge for every photographer is 
to meet the mindset of the client. It’s also one of the 
biggest complaints from clients who are disappointed in 
their photographs, especially brides. There’s a great line 
about your ears and mouth: “You’ve got two ears and 
one mouth, so listen twice as much as you talk.” 

How’s the diversity of your skill set when 
photographing subjects out of your core 
specialty? 

Let’s assume you’re a wedding photographer. How are 
your skills at children’s portraiture, close-up/macro 
work, maternity, etc.? In today’s competitive business 
climate, you don’t want to be a one-trick pony. It’s 
important to have an expanded skill set up your sleeve, 
allowing you to cover most challenges that come along.
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Let’s switch from you and move over to your blog and website:

Is your About page a classic? 

Your clients don’t care about the awards you’ve won, what gear you shoot with or how you got 
started. What they care about is whether or not you can be trusted to capture the kinds of images 
they want. They want to know why you love being a photographer. 

Are you showing classic quality in your galleries? 

Less is more. So many of you show too many images. Plus, you share images that anybody’s Uncle 
Harry could capture. Make every image is a “wow” print—meaning it’s so good you’d have to show 
only one image to get hired.

Is your website organized in a classic way?

Walk into a Nordstrom’s any place on the planet, and you’ll find a classic approach to retail and 
consistency. When people come to your website, is it easy to navigate? Is it easy to find what they’d 
like to see? Does your website give a sense of strength, identity and professionalism? Or is it like 
walking into a Big Lots on a close-out weekend?

Do the graphic elements on your website and blog represent a classic approach 
to understanding your target audience? 

Women make 98 percent of photography purchase decisions in the portrait/social categories. Does 
your website reflect a classic look that meets the expectations of this audience?

Are you classic in your approach to blogging? 

A great blog requires a level of commitment, and especially consistency. Is what you share even 
relevant? Do you post on a regular basis, at least twice a week? Are you helpful?

Are you classic in your approach to your network? 

Do you give as much as you take? A great network requires care and feeding. You need to 
participate, and your friends and associates need to know they can count on you.

Is your approach to customer service classic or outdated, bordering on offensive? 

This classic category requires a fast response and minimal callbacks, and is never confrontational. 
A classic approach requires empathy, integrity and taking responsibility. Most importantly, it’s 
solution-driven.

Do you have classic skills when it comes to meeting somebody? 

Too often the younger the photographer, the less competent they are at conversational basics. They 
don’t have a firm handshake. They don’t look you in the eyes when they’re talking and they can’t 
carry on a conversation. 

Are you classic in your appearance, decorum and presentation?

Do people sense you’re dependable, trustworthy and professional? Will people you meet or work 
with say or tell others, “What a class act”? 

Appearance requires one more level of definition. I’ve seen young photographers who believe they 
always need to appear “real,” even to the point of wearing clothes they might put on to cut the lawn. 
Meeting with a client almost always requires a professional look. Most wedding photographers, for 
example, dress to fit in at the wedding and are usually in something more formal.

Does your studio or office represent a level of classic organization? 

I’ve been in studios that look like an episode of Hoarders. You might consider meeting with clients 
at other locations. Better yet, clean up your office or studio.
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There’s a very thin line between looking at a classic level of performance as old-fashioned versus 
cutting edge. While some of my points are definitely old school, it’s hardly old-fashioned to be 
considered a class act. 

Having a classic approach to business is about being the very best. It’s about outshining your 
competitors and building a level of trust with a potential client at the very first impression.
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HAND SEWN STITCHING
DECKLED EDGE FINE ART PAPER

GENUINE ITALIAN LEATHER
100% HANDMADE

COMPLETELY CUSTOMIZABLE

CODE SOHO25 | EXPIRES 8/31/16 | SCALBUMS.COM



   © Salvatore Cincotta Photography

photographer salvatore cincotta

gear phase one iq3, schneider 80mm blue line

exposure
lighting

location

image title kamakura
f4.5 @ 1/160th, ISO 200

profoto b1 with white umbrella and diffuser
kamakura, japan
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Light shaping
by Joe McNally

Internationally acclaimed photographer Joe McNally knows 
more about lighting and TTL than most. Watch his three 
how-to videos and absorb some of that knowledge.

Watch them at: profoto.com/joemcnally

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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